Table?2
ORANGE JUICE: SUPPLY & UTILIZATION
UNITED STATESAND BRAZIL
METRIC TONS, 65 DEGREESBRIX 1/

Begin. Ending
Country/Year 2/ Stocks  Production  Imports Exports  Consumption Stocks
United States
1985/86 177,161 486,843 388,490 50,191 857,405 144,898
1986/87 144,898 555,352 396,217 52,036 901,170 143,261
1987/88 143,261 645,362 295,722 64,017 869,811 150,517
1988/89 150,517 690,084 272,155 52,293 895,158 165,305
1989/90 165,305 463,980 350,050 63,990 755,298 160,047
1990/91 160,047 623,267 232,722 68,590 835,288 112,158
1991/92 112,158 661,495 203,465 76,571 780,129 120,418
1992/93 120,418 858,537 231,969 81,153 954,218 175,553
1993/94 175,553 793,918 287,884 75,345 987,414 194,596
1994/95 194,596 889,834 160,000 85,000 958,133 201,297
1995/96 201,297 904,060 185,480 92,127 986,743 211,967
1996/97 211,967 1,022,136 182,473 105,258 1,034,139 277,179
1997/98 277,179 1,106,011 216,687 105,296 1,174,874 319,707
1998/99 319,707 877,996 245,834 106,893 1,100,000 236,644
1999/2000 F 236,644 987,000 225,000 105,000 1,105,000 238,644
Begin. Ending
Country/Year 2/ Stocks  Production  Imports Exports  Consumption Stocks
Brazil 3/ 4/
1985/86 202,000 603,000 0 699,000 20,000 86,000
1986/87 86,000 710,000 0 738,000 20,000 38,000
1987/88 38,000 713,000 0 707,000 20,000 24,000
1988/89 24,000 1,050,000 0 959,000 20,000 95,000
1989/90 95,000 863,000 0 812,000 20,000 126,000
1990/91 126,000 949,000 0 989,000 18,000 68,000
1991/92 68,000 1,145,000 0 1,090,000 18,000 105,000
1992/93 105,000 1,118,000 0 1,100,000 18,000 105,000
1993/94 105,000 1,126,000 0 1,054,000 22,000 155,000
1994/95 155,000 1,085,000 0 1,050,000 18,000 172,000
1995/96 172,000 1,152,000 0 1,181,000 17,000 126,000
1996/97 126,000 1,390,000 0 1,265,000 15,500 235,500
1997/98 235,500 1,184,000 0 1,138,000 18,500 263,000
1998/99 263,000 1,271,000 0 1,156,000 18,000 360,000
1999/2000 NA NA NA NA NA NA

1/ Includes al processed orange juice whether or not concentrated. One metric ton of 65 degrees brix
equals 344.8 gallons at 42 degrees brix and 1,405.88 gallons at single strength equivalent.
2/ Marketing year indicated is for aggregation purposes with countries from the Northern Hemisphere
corresponding to the harvesting and marketing period for fresh citrus. For the Southern Hemisphere,
orange harvest occurs entirely during the second year shown.
3/ Marketing season begins July 1 of second year shown.
4/ Includes small quantities of tangerine juice.
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